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These days, planning an event without considering social media is pretty much impossi-

ble. It depends on the industry, of course, but most event attendees use social media in 

some form or another. Smartphones are always in their hands, photos are being posted, 

discussions are being had online. This is why smart event organisers and marketers al-

ways factor social media into their plans.

Furthermore, you’ll give people who can’t attend an event in person a chance to witness 

some of it online. And your message and brand are more likely to reach more people 

when spread via social media.

This ebook will give you an overview of ways to incorporate social media before, during 

and after your events. When used right, these strategies can make your event more lively, 

more interactive and, ultimately, more interesting for attendees, speakers and organisers 

alike.

A MUST-READ
For event planners & exhibitors
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You can’t plan an event within a few days. Sure, sometimes you have to do it and make 

miracles happen. But most of us generally prefer to be able to plan ahead and execute 

things properly. And the bigger your event, the more planning time you’ll need to factor 

in.

Just like you plan everything else for an event ahead of time, you should also start work-

ing on your social media strategy for the event as soon as possible. It is tempting to leave 

social media marketing until the last minute. Meanwhile, the earlier you start planning, 

the more social media can do for your event. So don’t let social media become an after-

thought and start planning now.

Before the event

 SOCIAL MEDIA STRATEGY 
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By creating and promoting a hashtag for your event, you are giving attendees and fol-

lowers online the opportunity to find each other and talk about your event. It also makes 

it easier for you to search for posts talking about your event and for others to find more 

information about the event.

Hashtags are an excellent way to keep track of conversations on social media, especially 

on Twitter. Users can easily engage in discussions centred around specific topics, which 

makes hashtags a great tool for events and conferences as well.

When choosing a hashtag, it’s important to pick something that is significant for your 

event, but also unique and easy for people to remember. This can involve some version 

of the name of your event, something that relates to your industry, etc.

COME UP WITH A HASHTAG

Hashtags bundle conversations about your event online and make it 

easy for people to find information about your event.

WALLS.IO TIP:

To learn more about how to choose the right hashtag and how to promote it, check out 

our eBook The Hashtag Bible.

https://blog.walls.io/the-hashtag-bible/
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Make it easy for interested parties to find out more about your event by creating a micro-

site. You can adapt the design of the site to fit your event without having to completely 

overhaul your general brand website. This gives you more options to target your specific 

event audience and incorporate ticket sales tools, event schedules, a social wall, etc.

Your microsite will be the one-stop-shop for your event, including social media, ticket 

sales and updates. It’s also easier and more straightforward to simply link to the event 

website whenever you are sharing something about your event.

Wouldn’t it be nice if people who buy tickets to your event shared this with their friends 

and followers? You’ve already convinced them that your event will be great, so now it’s 

time to use them as social media ambassadors!

To do this, simply add social sharing to your ticket sales success page. Once someone 

has bought a ticket, they will be prompted to share the news on social media. You can 

even prepare an automatic sharing message for various platforms that incorporates your 

unique event hashtag as well.

CREATE A MICROSITE

ADD SOCIAL SHARING TO YOUR TICKET SALES PAGE

Create a microsite that revolves around your event and offers all the 

information people need to book tickets, learn about your official 

hashtag and connect with you on social media.

WALLS.IO TIP:
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For many people who first find out about your event, your social media profiles will be 

the first stop to get more information. So keep all your social media profiles up to date — 

yes, also the ones you’ve forgotten about and never use. 

Your own social media channels are also an obvious choice for promoting your event. 

Post information and details about the event as soon as possible and keep updating with 

new information about the programme, the schedule, new speakers and other informa-

tion attendees need.

People like knowing what they can expect before they commit to buying a ticket. Social 

media provides you with an easy way to inform people, keep them up to date and con-

vince them to attend.

It’s also a great opportunity to let people know that your event is accessible and inclu-

sive. Let wheelchair users, people with disabilities, people with food intolerances, etc. 

know that your event will provide for them, and mention your code of conduct and link 

to it. Being open about these things and available on social media will also make it easier 

for people to reach out to you with questions.

KEEP YOUR SOCIAL MEDIA UP TO DATE

Your social media channels should be up to date and provide 

more information about your event.

WALLS.IO TIP:
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Social media is great for letting people know about your event. What’s even greater is 

that most social media networks now allow you to use many different kinds of media to 

do that. Don’t just rely on straight-up text-only posts, but make use of the full arsenal of 

media that platforms put into your hands.

Images and videos are fantastic eye-catchers — both on social media and elsewhere — 

and many social media platforms now give you the option to publish native video. Use 

bold images, GIFs, infographics and short clips to tease events and disseminate informa-

tion in interesting and entertaining ways.

USE ALL KINDS OF MEDIA

https://blog.walls.io/socialmedia/social-video-marketing-benefits/
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And don’t forget: offline media like billboards, flyers, posters, etc. are also a great way to 

let people know about your event and even include your hashtag.

Since long before the advent of social media, word-of-mouth opinions have been influ-

encing purchasing decisions both offline and online. Customers trust recommendations 

from other “real people” much more than anything coming directly from a brand.

In a way, influencers recommending a product are just an extended version of a “per-

sonal” recommendation, one that reaches a wider audience. Using influencers helps you 

create authenticity for your brand.

Influencers can help you reach either a broader audience or a very specific audience seg-

ment that you usually might not have access to. Brands can commission blog posts and 

social media posts, run social ads, ask influencers to use their hashtag and create con-

tent, or even stage an account takeover by an influencer.

INFLUENCERS

Find influencers that are a good fit for your brand and build a 

relationship with them that is beneficial for both sides.

WALLS.IO TIP:

Don’t just choose any person with a following. Influencers must really fit with your brand, 

either by having an audience already relevant to your brand or by being able to open up a 

new audience segment for you. Furthermore, a huge follower count alone means nothing 

if there’s no engagement happening on the account.
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So don’t consider only big names with huge followings but choose your collaborators 

wisely. So-called micro influencers, who may have a relatively small following but one 

they are very engaged with, can really do wonders for your brand.

Reach out slowly and build a relationship. Don’t just barge in with a one-sided offer, but 

rather build a mutually beneficial relationship. By building an ongoing relationship you 

can really transform someone into a brand ambassador. And remember: You do need to 

offer incentives, but money isn’t the only incentive that can make a deal work.

With a social media wall, you can aggregate posts from various social media networks in 

one place. Create a social wall, decide what you want to show on it, and embed the wall 

on your event microsite.

It’s a great way to display everything related to your event and it doesn’t take much effort 

to set it up either. Walls.io social walls are easy to embed using a JavaScript code that is 

automatically generated for you. And you can easily adapt the look of your social wall to 

fit your branding and your event’s branding.

A social wall is easy to set up and adapt to fit your branding and it really brings people 

and conversations together.

Social walls are a great add-on for all kinds of events, from small, intimate events like 

weddings to big industry events like trade shows. Conferences, BarCamps, company re-

treats, award shows, sports events, online awareness events — they all benefit from a 

social media wall that centres the conversation.

GET A SOCIAL WALL

https://walls.io/?utm_source=ebook&utm_medium=ad&utm_campaign=events-ebook
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You can monetise your social wall by adding sponsored tiles and offering ad space to 

your sponsors. This bolsters the coffers a bit and, of course, your sponsors will get some 

prime ad space on the social wall wherever you display it — online, at the event, etc.

OFFER SPONSORED TITLES

Offer to show your sponsor’s ads on your social wall to give them 

some exposure. 

WALLS.IO TIP:

https://walls.io/features/social-media-wall-sponsored-tiles
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Aside from the organisers, the group most interested in making an event successful are 

often the speakers who are going to be giving talks at the event. Smart event organisers 

include their speakers in their promotional efforts early on to make use of their own so-

cial media audiences.

Give your speakers all the information they need to get involved as soon as possible, in-

cluding the event’s official hashtag, and ask them to share and engage with the event and 

potential attendees online. If you want you can also create a promotion guide for them, 

explaining what kind of posts you are looking for and how to best use the hashtag. 

Vice versa, promote your speakers on social media as well.

INVOLVE YOUR SPEAKERS
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Post images that include a photo of the speaker, their field of expertise, the topic of 

their talk and perhaps a short quote. Don’t forget to include the details of the event 

as well.

Introduce them to the audience prior to the event using various methods. The possibili-

ties depend on time, money and effort available but are pretty much endless.

Here are a few ideas for introducing and promoting speakers before your event:

If you have the time, skills and leisure, create and post short video clips that trans-

port the same information, perhaps showing a short excerpt from a previous talk 

the speaker has given or an interview with them where they talk about their topic.

Record and post podcasts in which you interview speakers about their field of ex-

pertise.

Do the same in short live video streams on Facebook, Twitter, Instagram, etc.

Hold webinars if it fits with your event and topic.

Interview speakers and write them up as blog posts, then post quotes and links to 

the blog on social media.

Promote your speakers and ask them to promote your event 

to reach as wide an audience as possible.

WALLS.IO TIP:
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Create some buzz for your event by running a contest or raffle, where you give away tick-

ets to the event. Ask users to create something and post it using your hashtag in order to 

be entered into the contest. You can then use the user-generated content in your own 

promotions. Or simply ask them to share a post using your hashtag to give the hashtag 

some reach. You can then turn the winner selection into a live-stream event.

If you want to know more about what you can do with user-generated content and how 

it can benefit you, check out our blog post on how user-generated content can boost 

brand awareness.

INVOLVE YOUR AUDIENCE

Visit  Walls.io and create a free social wall for your next event!

THE SOCIAL WALL FOR YOUR EVENT!

Get your audience to engage with your event online by asking for 

user-generated content and offering incentives to sweeten the deal.

WALLS.IO TIP:

https://blog.walls.io/socialmedia/use-ugc-to-boost-brand-awareness/
https://blog.walls.io/socialmedia/use-ugc-to-boost-brand-awareness/
https://blog.walls.io/socialmedia/use-ugc-to-boost-brand-awareness/
https://walls.io/events?utm_source=ebook&utm_medium=ad&utm_campaign=events-ebook
https://walls.io/events?utm_source=ebook&utm_medium=ad&utm_campaign=events-ebook
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How successful your event will be, depends partly on your planning beforehand but also 

on how good your team is. During an event, whether it’s only a few hours or a week-long 

conference, work usually intensifies and you really need a great team to pull it off without 

neglecting any of the tasks you have to take care of. It’s time to divvy up the tasks and put 

your social media team to work.

During the event

  SOCIAL MEDIA STRATEGY 
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Of course, this is something you’ll already do before the event but put your hashtag ev-

erywhere during your event as well, encouraging attendees to use it when they’re posting 

on social media.

SHARE YOUR HASHTAG

To get people to diligently use your hashtag you need to remind them 

throughout the event using promotional materials and your social wall.

WALLS.IO WALLS.IO TIP:

Put the hashtag on printed materials like flyers, posters or the event programme.

Put the hashtag and encouragement to share on your social wall as the wall title or 

by creating custom posts that are displayed on the wall at regular intervals.

Project the hashtag onto a screen during moderator talks.

https://help.walls.io/content-and-moderation/sponsored-and-native-posts/adding-native-posts-to-your-social-wall
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Engaging with your audience is incredibly important. But your audience isn’t limited to 

the people who are attending your event. Don’t forget about the people who are interest-

ed in your event but couldn’t make it. They too would love to know what’s going on and 

to be a part of it in some way.

Your social media team should be tweeting a mix of own content about the event (giv-

ing people a feeling of what’s going on there), quotes from talks, background informa-

tion about speakers and reshared content from attendees and speakers using the event 

hashtag. Of course, they should also be dealing with incoming questions and engage with 

fans and followers. 

LIVE-TWEET

Engage with your audience online throughout the event to provide 

information, answer questions and field feedback.

WALLS.IO TIP:

A great way to engage with both groups is by live-tweeting your event. Put someone who 

knows what they’re doing in charge of live-tweeting and generally handling the social 

media management part of the event. If your event is bigger, it helps to put a whole team 

in charge of this so they can take turns and take breaks.
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Just like live-tweeting, live streaming is a great way to let people who can’t attend an 

event be a part of it. And people who see via live stream how great your event is might 

just be more likely to buy a ticket to your next event. If they share your live stream with 

their own followers, this could even help you expand your audience in the future.

Thanks to popular apps like Facebook Live, Periscope, Twitch, YouTube Live Events, etc. 

available for free, live streaming has become fairly easy to do. And thanks to the great vid-

eo quality most smartphones can record now, you often don’t even have to worry about 

getting a “proper” camera.

LIVE STREAM YOUR EVENT

A live stream can broaden your audience by offering something 

even to people who can’t attend your event.

WALLS.IO TIP:

To find out more about how to get into live-tweeting events, check out our interview 

with social media manager Silvia Gaetano, who has a lot of experience live-tweeting big 

events and conferences.

https://blog.walls.io/socialmedia/live-tweeting-from-events/
https://blog.walls.io/socialmedia/live-tweeting-from-events/
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The best way to get lots of engagement and shares for your event is to give your attend-

ees plenty of reasons to absolutely want to post about it on social media.

GIVE PEOPLE A REASON TO SHARE

Set up a photo booth and offer some props to make the photo booth fun. Make 

sure your hashtag will be in the picture as well.

Design contests at your event where attendees can win something. Those can be 

elaborate contests that require some action from people or just simple raffles where 

winning is based on sheer luck. Anything to get people involved, active and sharing.

Make sure your event has a great atmosphere and it’ll look great on photos as well!

Encourage social media sharing at your event by providing lots of great 

moments attendees will want to share with their followers and friends.

WALLS.IO TIP:

https://blog.walls.io/socialmedia/live-event-photo-booth/
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This event’s happy attendees are the next event’s best advertisement! You can use feed-

back from your attendees to improve your next event or get sound bites and statements 

from them to use in your own marketing.

Social media posts are another great source of feedback and praise. Track everything 

that is relevant to your event and share or retweet the best statements with your own 

accounts. Keep a document into which you can copy and paste the URLs to the best posts 

for later use.

It’s also helpful if you can get interviewee’s social media profiles so you can later tag them 

online. And, of course, don’t forget to ask them for their permission to use their state-

ments, photos and videos.

The way to go about this is to capture as many statements from your attendees as possi-

ble which you can then use on your website, in video clips, on social media, etc. You can 

send someone around at the event with a video camera and microphone, doing short in-

terviews. Alternatively, you can snap a pic of an attendee and record an audio statement 

that you can then pair for use on social media.

Social walls are a great tool for events, especially when they’re shown on a big screen at 

the venue. They have the same effect as a good old campfire! People tend to congregate

ENGAGE YOUR ATTENDEES

SET UP A SOCIAL WALL

A happy attendee can be a great promotional source for your event.

WALLS.IO TIP:
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But a social wall is good for sponsors as well. You can offer your event sponsors promi-

nent placement, for example by using the Walls.io Sponsored Tiles feature that creates 

advertising space on your social wall.

Social walls are pretty easy to set up but as with all tech, it’s still important to run a hard-

ware test before your event starts. Make sure everything is functioning perfectly to avoid 

embarrassing mishaps during the event.

If you organise a conference or trade show, encourage your exhibitors to set up social 

walls at their booths to reap the benefits as well.

A social wall at an event is like a campfire that people flock to. 

It encourages conversation and connection.

WALLS.IO TIP:

around social walls to check out what’s being posted or to see their own posts show up 

on the wall. Furthermore, they can easily follow what everyone is saying online via the 

social wall that you’ve embedded on your website.

https://blog.walls.io/socialmedia/creative-trade-show-booth-ideas/
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WALLS.IO

Go to Walls.io and create a free social wall!

THE SOCIAL WALL FOR YOUR EVENT 

https://walls.io/?utm_source=ebook&utm_medium=ad&utm_campaign=events-ebook
https://walls.io/?utm_source=ebook&utm_medium=ad&utm_campaign=events-ebook
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You know the saying “after the event is before the event”, right? When your event is over 

you’re probably already thinking about what you can do to make the next event a suc-

cess. And a big part of that is putting everything you learned from your last event to good 

use.

After the event

SOCIAL MEDIA STRATEGY 
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A good thing to do after each event is to write a recap of it. You can do this as a blog post 

and then share it on social media using your hashtag. This way, everyone who was al-

ready following the hashtag and your event will see it and it will show up on your social 

wall as well.

If you don’t want to write an entire blog post you can also post recap snippets directly on 

social media. Post video clips of interviews with attendees or combine little quotes from 

their statements with the portrait pics you took. Ideally, tag the interviewee’s profile as 

well. 

Your recap is where all the statements you collected during the event come in super 

handy. Weave the best video clips, attendee statements and social media posts into your 

blog post and embed your social media wall. And, of course, add the most atmospheric 

photos from your event as well.

RECAP THE EVENT

Whether it’s on social media or in a blog post — recap your event 

to keep engaging people once the event is over.

WALLS.IO TIP:
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You may be tempted to immediately take your event microsite and your social wall down 

after the event is over but hold off on that. People often keep posting even after an event 

is over and those posts will populate your social wall and keep your website interesting.

It’s also convenient to have something you can show to potential future sponsors. They 

can see the successful event you set up and check out all the posts on the social wall to 

see what attendees said about it.

KEEP THINGS RUNNING

Another great way to recap an event is to simply reshare the best posts that people post-

ed with your hashtag or create a Twitter Moment. It shows some appreciation for your 

attendees and followers and gives others an impression of what people are saying about 

your event.

Your social wall and microsite can help you sell 

your next event to future sponsors.

WALLS.IO TIP:

https://help.twitter.com/en/using-twitter/how-to-create-a-twitter-moment
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When you’re ready to start planning your next event, a review of your last event can be 

very helpful. You can check what went well and what didn’t and optimise accordingly for 

the future.

You can also use images from previous events to create teasers on social media using 

your hashtag. Seeing how great your last event has been will incite previous and poten-

tial attendees to book their tickets. 

Of course, if you’re organising a completely different event you’re going to have to change 

the hashtag completely. Fortunately, that is very easy to do and you can adapt your social 

wall URL accordingly.

Both options can make sense, depending on your brand. For some events, it’s great if 

you can scroll through a hashtag and find consecutive years of the same event collected 

in one place. For others, it makes more sense to add a number for each year at the end 

of the hashtag and change it every year: #eventhashtag18, #eventhashtag19, and so on.

And, of course, you can easily reuse your social media wall for the next event. All you have 

to do is update your hashtag and start promoting it again. Consider whether you want to 

keep using the same hashtag for each event or if you’d rather create a new one.

START THINKING ABOUT YOUR NEXT EVENT

Visit  Walls.io and create a free social wall for your next event!

COLLECT & DISPLAY SOCIAL CONTENT AT YOUR EVENT!

https://walls.io/?utm_source=ebook&utm_medium=ad&utm_campaign=events-ebook
https://walls.io/?utm_source=ebook&utm_medium=ad&utm_campaign=events-ebook
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Social media marketing for an event involves a lot of work, a lot of big and small tasks 

that are easily forgotten. You need to be well-organised to make sure everything goes 

well. And even then, mistakes happen. It is completely normal for things to go wrong and 

you should never let that freak you out. If you’re giving your best, people will notice and 

appreciate it.

We’ve put together two checklists with everything you need to know to make your next 

event a social media success.

Through all this, it is important to remember that your event should primarily be an ex-

perience that your attendees truly enjoy. Create a great programme. Plan your schedule 

well. And always make room for communication, both offline and online, and listen to 

what people have to say.

Make your event a success

CREATE A GREAT EXPERIENCE
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Do you have your hashtag in place and have you properly promoted it?

Are your social media accounts up-to-date?

Do you have your promotional materials ready and your hashtag printed on 

them?

Have you informed your speakers about the hashtag and social wall?

Is your social media wall set up and properly moderated by someone?

Is the event location ready? Does the WiFi work reliably? Have you run a hard-

ware test to make sure the social wall is working on all screens?

Is your social media team ready? Do you have someone who will live-tweet, 

someone to take photos and record video?

SOCIAL MEDIA EVENT CHECKLIST
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Be clear on what you want to achieve with your  hashtag  campaign and set goals

Come up with a hashtag that is unique and easy to remember

Set up a social wall, add your sources and your hashtag as a keyword

Create a short blurb that clearly states what your campaign is about and how 

people can take part

Promote your  hashtag  online on social media, in newsletters, blog posts, social 

ads, etc.

Promote your hashtag offline on flyers, posters, TV and radio ads, on location, 

etc.

Incentivise fans to use your hashtag by offering competitions, raffles and  ap-

pealing prizes

Make use of user-generated content for your own marketing efforts

Show appreciation by retweeting and resharing the best posts using your own 

social media accounts

Embed your social wall on your website or show it live on a screen at your event

HASHTAG CAMPAIGN CHECKLIST



For a step-by-step guide to hashtag campaigns download our ebook 

The Hashtag Bible!

https://blog.walls.io/the-hashtag-bible/
https://blog.walls.io/the-hashtag-bible/
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